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Date: 22 JANUARY 1998 Ref: D W m P  352 

NORTH LANARKSHIRE COUNCIL 

REPORT 

Subject: NORTH LANARKSHIRE 
TOWN CENTRES: 
PROMOTIONAL 
LITERATURE 

From: DIRECTOR OF PLANNING & DEVELOPMENT 

1. Introduction 

1.1 This report seeks Committee approval for expenditure to produce promotional literature covering 
the town centres of Airdrie, Bellshill, Coatbridge, Kilsyth, Motherwell and Wishaw. 

1.2 Members will recall that a promotional leaflet was recently produced for Motherwell town 
centre, whilst another covering retail facilities in Airdrie and Coatbridge is in production. This 
new literature would not directly replicate these items, but is intended to provide a 
comprehensive overview of the town centre facilities across North Lanarkshire. 

1.3 Cumbemauld has been omitted from the town centres in the promotional literature for two 
reasons. The comprehensive nature of the town centre redevelopment will render the publication 
out of date in a very short time. Moreover, the multi-storey nature of the existing town centre 
would be difficult to convey in the illustrative style that has been conceived for the literature. 

It is anticipated that Cumbemauld town centre will be the subject of much publicity material, 
both during the construction phase and on completion. It is intended that town centre literature 
for Cumbemauld would be produced to accompany the opening of the Campsies Centre. 

1.4 
0 

2. Background 

2.1 The promotional literature will feature all six of the town centres, highlighting the retail 
provision and other facilities and services on offer. In addition, it will indicate public transport 
facilities. 

2.2 The literature is intended to introduce residents and visitors to the town centres, pointing out 
places of interest and spotlighting landmarks. Its aim is to draw attention to the facilities on offer, 
and to highlight the links between places of interesthisitor attractions and town centres, thereby 
increasing the amount of time and money spent. 
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3. Design proposals 

3.1 The precise layout of the literature has yet to be finalised, but it is envisaged that each town 
centre will be represented by a three dimensional map, as indicated on the attached drawing. This 
method of illustration has the advantage of bringing a town to life, and is more easily understood 
than a conventional street plan, particularly to visitors. 

3.2 The three dimensional map is, however, labour-intensive and therefore more expensive to 
produce than a traditional street plan. This will be reflected in the final price. However once the 
maps have been produced they can be used in other publications and guides. 

3.3 It is important that the promotional literature is imaginative and conveys a sense of civic pride. It 
is intended that it will be of a quality that residents and visitors will keep their copy for some 
time, and will be prompted to return, or visit another town. 

3.4 Staff within the Economic Development Unit are currently obtaining quotes from relevant 
companies for the design and production of the literature. It is anticipated that the promotional 
literature can be produced within a budget of &20,000. This would be funded by the Council, its 
partners and the private sector through sponsorship and advertising sales. The Council’s 
contribution would be found within existing budgets. 

4. Distribution 

4.1 The leaflets will be distributed via Council offices, Town Centre Initiatives personnel, the 
Enterprise Trusts, the Lanarkshire Development Agency, Chambers of Commerce and trade 
associations, local libraries and community groups. 

5. Recommendation 

5.1 That the Committee notes this report and: 
(i) 

(ii) 

approves the production of promotional literature, at a maximum cost of 520,000, 
promoting the town centres detailed, subject to external revenue being generated 
approves the generation of revenue towards the cost of the promotional literature 
through sponsorship and sale of advertising 

+Skanley C Cookk 
Director of PI ing and Development 

For further information contact Deborah Willie, Tourism Development and Marketing Officer, on 01236 616280 
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