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To: ECONOMIC DEVELOPMENT COMMITTEE 

From: DIRECTOR OF PLANNING & DEVELOPMENT 

NORTH LANARKSHIRE COUNCL 

REPORT 

Subject:’ THE TOURISM INDUSTRY AND 
THE SCOTTISH ECONOMY’: 
REPORT BY SCOTTISH COUNCIL 
DEVELOPMENT AND INDUSTRY 

Date: 27 AUGUST 1998 Ref: DWREP444 

1 Introduction 

1.1 This report seeks to make members aware of the content of the above report. 

2 Background 

2.1 The report entitled’ The Tourism Industry and the Scottish Economy’ was produced by the Scottish 
Council Development and Industry (SCDI) in May 1998. It sets out the impact of the tourism industry 
in Scotland for the years up to and including 1996, the last period for which figures were available. 

Expenditure 

2.2 Travel and tourism is the world’s biggest industry and Scotland must compete in an increasingly 
competitive market. Table 1 identifies the volume and value (1996 prices) of tourism in Scotland 
between 1991 and 1996. The dominance of British tourists is marked although expenditure per trip is 
higher for tourists outwith the UK. With a total expenditure of over 52.4 billion in 1996 representing 
4.7% of 1995 GDP (no figure for 1996 Scottish GDP is yet available), the contribution of tourism to the 
Scottish economy is clear. 
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British Tourists 

TABLE 1 

Trips Nights Expenditure 
in Scotland 

1991 
1992 
1993 
1994 
1995 
1996 

Overseas Tourists 
in Scotland 

(millions) (millions) (fmillion) 
8.2 42.4 1373 
8.9 42.3 1355 
8.9 41.7 1546 
8.5 37.7 1262 
9.7 44.1 1338 
10.5 45.1 1493 

Trips Nights Expenditure 
(millions) (millions) (fmillion) 

I-- 1991 I 1.62 I 16.5 I 578 I 

1994 
1995 
1996 

All Tourists 
in Scotland 

1 1 9 9 2 -  I 1.80 I 18.4 I 684 I 

1.77 17.7 816 
1.96 20.2 890 
2.10 21.2 935 
Trips Nights Expenditure 

(millions) (millions) (fmillion) 

1 i 9 9 3 -  I 1.67 I 17.8 I 718 I 

r 1991 I 9.82 I 58.9 I 1951 I 
I-- 1992 I 10.70 I 60.7 I 2039 I 
r-- -~ 1993 I 10.67 I 59.4 I 2265 I 

1994 I 10.27 I 55.3 I 2078 I 
7- 1995 I 11.66 I 64.2 I 2228 I 
1 1 9 9 6  I 12.60 I 66.3 I 2428 I 

Source: Scottish Tourist Board 

2.3 Further breakdown of the UK tourist figures show that tourists from England, Wales and Northern 
Ireland accounted for expenditure of E l  104 million, corresponding to 74% of the total UK tourist 
expenditure. 

2.4 According to the Scottish Office Input-Output Tables and Multipliers for Scotland 1994, tourist 
expenditure impacts on a large range of suppliers. There is an inevitable concentration on the hotel and 
catering sector, which accounts for 47% of spending. However, when linkages are taken into account, 
for example caterers’ purchases of Scottish-produced food, the effect becomes more widespread. An 
additional E l  of visitor spending in hotel and catering results in 52p of extra output in other sectors. 

Employment 

2.5 Estimating employment in the tourism sector is complicated by the fact that tourism is not categorised 
as a specific industry, but a collection of industries that derive a proportion of their demand from 
tourists. Table 2 provides a breakdown of those industries in Scotland identified as tourist-related and 
the numbers employed in each between 1975 and 1995. 
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Standard Industrial 
Classification 

Hotels & Other 
Accommodation Types 
Restaurants 
Public Houses & Bars etc. 
Travel Agenciesrour 
Operators 
Libraries, Museums, 
Galleries etc 
Sport & other Recreational 
Activities 
TOTAL OF THESE 
INDUSTRIES 

TABLE 2 

~ 

Thousands 

June June Sept Sept Sept Sept Sept Sept Sept 
1975 1978 1981 1984 1987 1989 1991 1993 1995 

44.0 46.8 45.3 40.8 40.8 47.0 47.5 43.6 46.9 

17.2 17.6 19.1 17.9 18.4 25.7 26.3 29.5 30.5 
31.0 32.2 33.6 35.4 35.2 39.3 37.2 33.3 33.3 
1.6 2.3 2.8 4.6 10.2 6.4 7.0 5.7 6.8 

6.4 5.3 5.0 4.9 6.5 5.9 7.0 7.9 8.2 

26.6 30.6 32.2 31.4 34.8 36.6 38.2 38.8 37.2 

126.8 134.8 138.0 135.0 145.9 160.9 156.2 162.1 160.3 

EMPLOYMENT IN TOURISM RELATED INDUSTRIES IN SCOTLAND, 1975-1 995 

Standard Industrial 
Classification 

Agriculture, Forestry and 
Fishing 
EnergylWater Supply 
Manufacturing Industry 
Construction 
Services 
Tourism Related Industries 

Employment 
(000’s) 
September 1995 

39 

38 
319 
122 

1480 
160 

Source: Scottish Tourist Board 

2.6 The 1996 figure of 160,300 equates to 8% of the total workforce. However, these figures do not include 
the self-employed and it is estimated that around 17,000 self-employed people were involved in the 
tourism-related sector in 1995. This gives a final total of approximately 177,000 jobs in tourist related 
industries. 

2.7 The significance of the sector as a source of employment is shown in Table 3 where comparisons with 
employment in other sectors of the Scottish economy are also provided. 

TABLE 3 

EMPLOYEES IN EMPLOYMENT IN SCOTLAND 

Exports 

2.8 In its Survey of Scottish Service Sector Exports (1995), SCDI included tourism for the first time. It is 
acknowledged that the ‘service’ of tourism is not actually exported and comprises domestic sales, but 
by including tourism in the survey a more accurate indication of the major sources of external income 
to Scotland is provided. 
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Country 
USA 
Germany 
Irish Republic 
France 
Canada 

2.9 In the most recent Survey of Scottish Service Sector Exports (19961, tourism dominated Scotland’s 
service sector exports to overseas markets at 2923 million (1996 prices), up 7% from 1995. 

Number of Tourists Expenditure (Emillion) 
406,000 190 
237,000 102 
200,000 71 
150,000 40 
133,000 63 

2.10 Scotland’s main overseas markets in terms of trips generated, is shown in Table 4. 

TABLE 4 

SCOTLAND’S MAIN OVERSEAS MARKETS 

Source: Scottish Tourist Board 

0 2.1 1 Although not one of the top five in terms of numbers, Australian tourists contribute 247 million worth 
of expenditure to the Scottish tourism industry. 

Current issues 

2.12 As with manufacturing exports, anecdotal evidence suggests that the appreciation of sterling over the 
last year and the problems experienced by the East Asian economies are causing problems in the 
tourism sector. However, Scottish Tourist Board (STB) figures show that for the first six months of 
1997 estimates for trips to Scotland by overseas visitors rose by 5% on the equivalent period in 1996. 
Forecasts for the second half of the year are not so buoyant, but it is still expected that there will be a 
rise of between 1% and 2% in overseas visitor numbers over the year as a whole. 

2.13 In terms of expenditure in 1997, it is provisionally estimated that all tourism expenditure in Scotland at 
1997 prices will have risen 2% on 1996 and stand at over 22,500 million. 

2.14 The STB admits that external factors such as currency fluctuations are hard to combat. As in the case of 
other industrial sectors, some insurance against damaging events can be gained through increased 
marketing and quality assurance. The STB’s goal is to increase tourism expenditure to 52.75 billion and 
for the tourism related industries to employ 200,000 people by 2000. e 

2.15 In order to do this STB and Area Tourist Boards have been focusing on ensuring and improving the 
quality of accommodation, food, facilities and attractions that are available in Scotland. Improvements 
in training and information technology have also been identified as crucial in the development of 
Scottish tourism. 

2.16 There is evidence to suggest that the campaigns designed to boost Scotland as a tourist destination 
outwith the peak summer period (spring and autumn) are having some effect. The Royal Bank of 
Scotland/Scottish Tourist Board (RBoS/STB) Scottish Tourism Index for November 1997 states that 
the ‘Autumn Gold’ campaign attracted 10,500 additional visitors to Scotland, 28 million additional 
spend and a 3% rise in occupancy in the final quarter of 1996. 
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2.17 

2.18 

2.19 

2.20 

3 

3.1 

4 

4.1 

Investment by players in the industry is also forecast to increase. Private and public sector investment 
is key to the development of the sector. Again the RBoS/STB Index shows that all sectors covered by 
the index have increased intentions to invest from the same period one year ago. The investment is 
focused on the replacement and renewal of existing facilities or to improve facilities. 

The sector which is performing best is the large hotel sector. This performance is attributed to 
increased demand from business customers that, in turn, has been caused by the general strength of the 
UK economy. STB figures show that non-holiday tourism grew at 3.5% between 1996 and 1997, 
compared to a 1.5% growth in holiday tourism over the same period. 

Business tourism is becoming increasingly important to the Scottish tourism sector. A major part of 
this is due to conference business. According to the Scottish Convention Bureau 2350 million is 
brought into Scotland each year from conference business, excluding secondary spending. Whilst this is 
facilitated by major conference venues such as ‘The Armadillo’ in Glasgow, there is still a need for 
smaller venues. 

Major investment in high profile visitor attractions is also being undertaken in all parts of the country. 
In North Lanarkshire, the opportunities to exploit the tourism potential of the Millennium Link are 
being considered. 

Conclusions 

The tourism industry is a vital component of Scotland’s economy but, like other export earners, it 
remains vulnerable to macro-economic fluctuations. The only way to ensure that Scotland retains and 
enhances its market share is by constantly striving to improve the quality of the tourism product and 
ensure that the visitor perceives Scotland as a world-class destination. 

Recommendations 

That members note the contents of this report. 

Stanley C Cook 
Director of Planninp and DeveloDment 

28 Julv 1998 

For further information, please contact Deborah Willie, Tourism Development and Marketing Officer 
Telephone: 01236 616280 




